Theories Taught in the Classroom and Applied to Internship Training 
Time management 

4Ps of Marketing/Marketing strategies 
Creative Critical Thinking 
Problem solving 
Interpersonal communication 
Public speaking 
Collaboration 

Teamwork 

Multi-tasking 

Patience 

Self-acceptance 
Self-confidence 

Data management 

Computer Literacy 

Use of social media 

Being professional 

Being ethical 

Sense of discipline 
Punctuality 

Employer branding 

Digital marketing 

Use of online channels 
Personal selling 

Negotiation 

Accounting knowledge 
Reporting and reportorial 


Public speaking 


Advertising 

Integrated Marketing Communication 
Valuing diversity 
Organizational behavior 
Financial literacy 

Leadership 

Being polite 

Knowledge in taxation 
Strategic planning 
International business and trade 
Market research 


Customer behavior 


